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• BBC Gardeners’ World Live is 
co-located with BBC Good 

Food Show Summer. 

• One of the largest UK 
consumer events attracting 

over 100k visitors.

Click here to watch the show 
video using password: idmreview

https://vimeo.com/353528979


MAGAZINE
28 years as market
leading title  
860k readers  
133k subscribers

TV PROGRAMME
52 years as the nation’s  
favourite gardeningshow  
2.7m viewers

LIVE SHOW
101,000 visitors
27 year heritage

ONLINE
4.5m page impressions  
1.4m unique visitors a month

BBC GARDENERS’ WORLD LIVE
BBC Gardeners' World is Britain's biggest gardening brand



• *NPS score +45 (Industry benchmark +30)

• The show’s campaign has a marketing and PR reach of 6 million

• £24 million spend at and post-show with exhibitors and sponsors in 2019

• Quality audience 86 % ABC1

• Average age of visitors 56

* NPS is an industry benchmark for customer satisfaction andenjoyment

*Combined spend at BBC Gardeners World Live & BBC Good Food Show Summer



W H AT  O U R  V I S I T O R S  S AY:

‘ A L W A Y S  T H E  B E S T  S H O W  O F  T H E  Y E A R ! ’

‘ T H E  U L T I M A T E  P L A C E  T O  S E E  A N Y T H I N G  A N D  E V E R Y T H I N G  
G A R D E N I N G  R E L A T E D ’

‘ B R I L L I A N T  D A Y  O U T,  W O U L D  W E L L  R E C O M M E N D  T O  
B U D D I N G  G A R D E N I N G  F R I E N D S ’

‘ I  H A V E  B E E N  A T T E N D I N G  F O R  S E V E R A L  Y E A R S  N O W  A N D  I  
A M  A L W A Y S  T E L L I N G  M Y  F R I E N D S  T O  A T T E N D ! ’

‘ I T  I S  A  S H O W  T H A T  E V E R Y  G A R D E N E R  M U S T  N O T  M I S S ’

‘ S O  M U C H  T O  S E E .  L O T S  O F  I N S P I R A T I O N  F O R  A L L  A G E S ! ’



W H AT  O U R  E X H I B I T O R S  &  S P O N S O R S  S AY:

“ T H E  O R G A N I S A T I O N A L  S T A N D A R D S ,  A T T E N T I O N  T O  D E T A I L  A N D  
P R O F I L E  O F  T H E  S H O W  A D D S  U P  T O  A N  E X C E L L E N T  E X H I B I T I O N  F O R  U S  

T O  P R O M O T E  O U R  P R O D U C T S  T O  B R O A D  G A R D E N I N G  A U D I E N C E .  T H I S  I S  
E X T E N D E D  T H R O U G H  T H E  F I R S T - C L A S S  P R  C A M P A I G N  A R O U N D  T H E  

S H O W  T H A T  R E A C H E S  A  F A R  W I D E R  A U D I E N C E  T H A N  P U R E  S H O W  
V I S I T O R S .  I  C A N  F I R M L Y  R E C O M M E N D  B E I N G  A S S O C I A T E D  W I T H  B B C  

G A R D E N E R S '  W O R L D  L I V E . ”  – R O L A W N

“ W E  H A V E  E X H I B I T E D  N A T I O N W I D E  F O R  A L M O S T  7  Y E A R S  A C R O S S  A L L  
M A J O R  R H S  S H O W S  A N D  S M A L L E R  I N D E P E N D E N T  S H O W S .  W E  H E S I T A T E D  
T O  T R Y  B B C G W  D U E  T O  E X I S T I N G  C O M M I T M E N T S  E L S E W H E R E ,  H O W E V E R  
I N  2 0 1 9  W E  B I T  T H E  B U L L E T  A N D  W E N T  F O R  I T .  W E  A R E  D E L I G H T E D  T O  

S A Y  W E  H A D  A  F A N T A S T I C  S H O W ,  T H E  T E A M  W E R E  A  P L E A S U R E  T O  
W O R K  W I T H  A N D  W E  F O U N D  T H A T  A L M O S T  A L L  O F  T H E  C U S T O M E R S  W E  

S O L D  T O  W E R E  N E W  C U S T O M E R S  T H A T  W E  H A D  N O T  M E T  A T  O T H E R  
G A R D E N / F L O W E R  S H O W S .  I  W O U L D  H A V E  N O  H E S I T A T I O N  I N  

R E C O M M E N D I N G  T H I S  S H O W  T O  O T H E R  E X H I B I T O R S  A N D  N E W  B U S I N E S S  
O W N E R S  L O O K I N G  T O  G R O W  T H E I R  C U S T O M E R  B A S E .  W E  L O O K  

F O R W A R D  T O  2 0 2 0  A N D  T H E  Y E A R S  F O L L O W I N G . ”  – T H E  P A T I O  B L A C K  
S P O T  R E M O V A L  C O M P A N Y



W h e r e  d o  o u r  v i s i t o r s  
c o m e  f r o m ? :

BBC Gardeners’ World Live attracts 
101,000 visitors to the NEC, a pretty 

impressive spread across middle 
England 

55% of the BBC Gardeners’ World Live 
do not attend any other gardening 

shows 



A F F L U E N T

S E N I O R S

Aged 66+  

Household income
£50k-149k

Well-off retirees

Live in spacious
detached  houses

Significant assets and
generous pensions

C O R E  D E M O G R A P H I C  
F O R  M E D I A  T A R G E T I N G



S H O W C A S E  
G A R D E N E R S

Aged 36-65  

Household income £70k+

Managerial roles  

Families with children

Live in detached houses in better  
neighbourhoods

Technologically advanced

C O R E  D E M O G R A P H I C  
F O R  M E D I A  T A R G E T I N G



O U R S O C I A L F O L L O W I N G …
Our activity is highly engaging and content driven like our events.

44.5k followers 31.2k followers 29k followers



E X H I B I T I N G  AT  

G A R D E N E R S ’  W O R L D  L I V E

Stand Types Available 

• Indoor Shell Scheme

• Indoor Space Only 

• Outdoor Marquee (3m x 3m) 

• Outdoor Space Only 

• Bespoke Sponsorship Opportunities

Talk to us about the best way for your brandto
meet our visitors.

Every exhibitor is listed in the event Showguide  (free to 
every visitor) and in the exhibitor list  on

bbcgardenersworldlive.com.

Get in touch to find out more 

mailto:sales@riverstreetevents.co.uk?subject=BBC%20Gardeners'%20World%20Live%20Enquiry


B R A N D  I M PA C T

We have helped deliver successful bespoke  
campaigns for many brands over the years.

BBC Gardeners’ World Live is rich in editorial  
content that offers huge opportunities for  
brands to impact and engage a valuable  

audience

Depending on objective and budget there  
are many editorial assets brands can invest  

in and make an impact by being partof:

The Floral Marquee  

The Show Gardens

BBC Gardeners’ World Theatre

The Demo Bench

Gardeners’ Restaurant/ English Tea Garden

Demo Features

VIP/ Luxe Lounges  

Bespoke solutions



S P O N S O R S H I P
O P P O R T U N I T I E S

Show Garden 

VIP Lounge/VIP Luxe Band Stand

BBC Gardeners World Live Theatre

Floral Marquee

Product Supply

Bespoke Feature

Be it a feature partner, or your own
stage, a bespoke branded feature or
product supply - we’ll find the right
solution that match perfectly with
your objectives and budget.



Brand impact and valuable levels of engagement: 

In recent years brands have had incredible engagement levels by sponsoring theatres, presenting walk 

through gardens and retailing. See some case studies below:

Click on each image below to watch the live case studies for each of these brands. 

Using password: idmreview

John Lewis Home Solutions 
Garden

Inspired Villages and Legal & 
General GWL Theatre 

Sponsorship

M&S retail Space and Sparks 
Lounge

https://vimeo.com/345894544
https://vimeo.com/348348145
https://vimeo.com/347098011


B R A N D S  W H O  H A V E  J O I N E D  U S  A T

B B C  G A R D E N E R S ’  W O R L D  L I V E …



S H O P P I N G. . .

T A K E  A  L O O K  A N D  S E E  W H Y  O U R  V I S I T O R S  A T T E N D  
B B C  G A R D E N E R S ’  W O R L D  L I V E

G A R D E N    I N S P I R A T I O N. . . 

E X P E R T   A D V I C E . . . 

https://www.youtube.com/watch?v=fGDiPDqtYNM
https://www.youtube.com/watch?v=Z9sL8Af3BXQ
https://www.youtube.com/watch?v=XY2Uk8d1StI


Emily Cloke
Head of Commercial - Gardening Division 

Emily.cloke@riverstreetevents.co.uk  
0207 150 5988

Rekha Patel
Sales Manager 

Rekha.patel@riverstreetevents.co.uk 
0207 150 5115

C O N TA C T U S :

mailto:Rekha.patel@riverstreetevents.co.uk

