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Recession=Reset



Advertising Specialty Institute

23,500 distributors, suppliers and decorators
from 62 countries

450 dedicated employees 







Promotional Products Supply Chain
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ASI’s Digital Transition





ESP Timeline 

1990: 
ESP 

Debuts 

2003: 
ESP 

Online 
Launches

2007: 
Pay for 

Placement 
Debuts 

2010: 
ESP Web and 
ESP Orders 

Launch

2011: 
ESP Mobile 

Debuts

2012: 
ESP 

Websites 
Launches

2016: 
ESP CRM and 
Orders Debuts

&
Direct Connect in 

ESP Launches

2017: 
Products in ESP Hit 

Nearly 1 million
&

ESP Searches per 
Month: 2.7 million+



Eureka! Pay for Placement



Charge Per Impressions
1st position: $300 per 1,000 impressions
2nd position: $295 per 1,000 impressions
3rd position: $280 per 1,000 impressions
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Guess!







Products in ESP: 
Nearly 1 million
Suppliers in ESP: 
3,000+
ESP Licenses: 
40,000+ 
ESP Websites: 
15,000+
Searches per month: 
2.7 million+









Automate back office 
functions

Communicate better 
with customers, in 
real-time

Increase employees’ 
productivity

Reach regional, 
national and 
international markets

Lower costs through 
outsourcing



In the past 10 years…





Advantages Sales Report





2016 ASI Shows ASI Orlando 
Distributors: 5,925
Exhibitors: 709
Booths: 1,138

ASI Dallas
Distributors: 3,148
Exhibitors: 466
Booths: 675

ASI Chicago
Distributors: 4,268
Exhibitors: 631
Booths: 889





Thank you!
tim.andrews@asicentral.com

mailto:tim.andrews@asicentral.com
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