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IT’S EXCITING TO WORK HERE. NOT ONLY DO
) WE HAVE INTIMACY WITH THE NEWS, BUT WHAT WE
Py PRODUCE IS IMMEDIATELY READ AND ACTED ON.

L‘j ! WE’LL OCCASIONALLY GET CALLS FROM PEOPLE

WHO SAY, ‘IS THAT STORY TRUE? NO ONE ELSE IS
REPORTING IT.” THEY WANT TO MAKE SURE IT’S

Pbogme o .G -? r_]}m - ACCURATE. WHICH, OF COURSE, IT IS.

TIM ANDREWS
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FACTNA Premium business news and

content Contact Us >
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ELON MUSK HASN'T SLEPT IN 15 YEARS.
HE TOOK A 10 MINUTE POWER NAP IN
2001 AND THE DOT COM BUBBLE BURST.

I don't kaow What 1'.-,” We WanT pil

The Histery StriP 't
I don't know What Money back!!

Provdi¥ 'n do;
Presents: oy

| Tie Dot-Com & CEO.
BUBRLE!
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Advertising Specialty Institute

23,500 distributors, suppliers and decorators
from 62 countries
450 dedicated employees
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THE WALL STREET JOURNAL.

Home ‘World U.S. Politics Economy

A-HED

Markets Opinion Arts Life Real Estate

In the Land of Giveaways, Mr. Cohn Is the

Sultan of Swag

From Snow Globes to Logo USB Drives, a 'Love Affair' With Objects

By LUCETTE LAGNADO
Updated June 25, 2012 958 p.m. ET

In his flaming red derby and silk tie, Norman Cohn cuts a dashing figure as he strides through New YVork City's Javits Center,

offering nods and wise words to purvevors of evervthing from "sporks”—spoons that double as forks—to pressurized pens that

write underwater.

Mr. Cohn is chairman of the Advertising
Specialty Institute—a for-profit trade group
whose members concern themselves with all
manner of promotional knickknacks. At 7o
vears old, he is an unofficial ambassador to
this world of desk-cluttering gewgaws. Along
the way, Mr. Cohn has been an influential
force behind the rise of the gift bag—or at
least the things that go in them. The industry
does roughly $1g billion a vear in sales and
employvs more than 400,000 people in the

17.5. and Canada, says ASI.

The near-octogenarian is, in essence, the

Sultan of Swag.
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PRODUCTS OWNED in the UNITED STATES

Calendars

Performance 2 90/(5

27%| 4
A 4

Outerwear

Heath & Safety ‘ sot‘lfo
. 26%
SN 257 || e L
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Promotional Products Supply Chain

¥ -
i W — -
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IT'S HERE

Top Sellers

SPAING FORWARD

TIME TO SHAPE UP

BB

TIME TO GET

WWW.SEARCHESP.COM
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ASI’s Digital Transition

2003 Today

H Print
m Digital

® Trade Shows
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BIOS SETUP UTILITY

Load Dptinal Defaults
DR | 0. Optinal Defaults?
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¢(2)  ESP Timeline
\— 4

2016:;
_ ESP CRM and
1990: 2007: Orders Debuts
Pay for 2011
ESP Pl t  ESP Mobil &
Debuts acemen obile Direct Connect in
Debuts Del‘outs ESP Launches
2003: 2010: 2012: Produc%soilr?I:ESP Hit
ESP ESP Web and ESP Nearlv 1 million
Online ESP Orders Websites y
&
Launches Launch Launches

ESP Searches per
Month: 2.7 million+
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Eureka! Pay for Placement
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@ESP' ESP Web

Presentations

Searches Top Seliers

Projects

New Suppliers = Supplier Catalogs = Event Planner

Charge Per Impressions

1St position: $300 per 1,000 impressions
2nd position: $295 per 1,000 impressions
3rd position: $280 per 1,000 impressions

Category -

MUGS & STEIMNS 1,586
TRAVEL MUGS/CUPS 1471
ENVIROMMENTALLY FRI... 549
GLASSES-DRINKING 548
BOTTLES 331

+ See More

Supplier -

135Promos.com (asif73.. 10
122z Imprints (asiif5109)
365Whaolesale.com (as.... 2
dideagoods.com (asif5...
777 Promotional Produ... g2

+ See More
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Bel Promo
35038332
[2B58)

Bel Promo

3538332

(285)

Bel Promo

as5i/38552

(2B5)

Clear Libbey 825 oz Irish ¢... PRICE:36 @ $8.40(R)
Ab294

Clear Irish coffee mug with aptical
illusion, ribbed stem and thick rim,
825 0z.

Clear Libbey 8.5 oz glass Iri... PRICE:36 @ $8.65(7)
A5292

Clear glass Irish coffee mug with c-
handle and smooth rim, 8.5 oz.

Clear Libbey 8.5 oz Irish cof._. PrRICE:36 @ $8.05(R)
A5295

Clear Irish coffee mug with c-handle,
ribbed stem and thick rim, 8.5 oz.

Community

cOST:36 @ $5.04

cosT.36 @ $5.19

cosT:36 @ $4.83
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Advertising Revenue: Print vs. Digital
2004-2016

120%

100%

80% -

m Digital
M Print

60% -

40% -

20% -

0% -
2004 2009 2012 2016
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Guess!
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@esp@ Pay For Placement
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Products in ESP:

Suppliers in ESP:

ESP Licenses:
ESP Websites:

Searches per month:
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Connect Connect
Distributors by Suppliersto

allowing them to o receive orders
make orders O | directly from

directly from ESP distributors

Product Searches
done using ESP 4

SUPPLIERS

3,000+
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ESP API PLATFORM

=
Integrators Partners Suppliers

Inventony Shipping
Updates Motifications

Product Diata Crders Price Updates Credit Data

Eg

Distributor

Distributors i _ Partners
Solutions
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Could you fax that over to me?
No, | can’t fax, because of where | live.

Where do you live?

The 215t century.
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News: Can You Crowdfund Your Business? (p.32)

Haiti: The Ultimate Survivor Story (p. 43)
Profile: JNI’s Josh Ebrahemi (p.80)

!

SUPPLIER GLOBAL RESOURCE
JULY/AUGUST 2016

" AREYOU

OLDSCHOOLINA
HIGH-SPEED WORLD?

Fast-Track Your Innovation Now

State of the Industry:
What Distributors Want
From You p.4s8

Asia’s Spring Shows:
Hot New Products

p. 60
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Automate back office
functions

Communicate better
with customers, In
real-time

Increase employees’
productivity

Reach regional,
national and
International markets

Lower costs through
outsourcing
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ASI MAGAZINES

ASI offers a wide range of award-winning publications to help keep
your finger on the pulse of the promotional products industry.

COUNSELOR

- LAW OF THE

—J LA

WEARABLES

\ e

ADVANTAGES COUNSELOR  WEARABLES

asi/33020
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Advantages Sales Report

' Rocky Mountam

HIGHSY

Colorado

Ranks #1In
Promo Products
. Growth As The
| Marijuana Market
" Booms
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FOLLOW US ON num ' % Download the ASI Mobile App

AS| Show Chicago starts in...

' 110 | 15 : 31 : 03
AS| CREATING CONNECTIONS. cusoms: ([ EEI

SHOW INSPIRING CREATIVITY.

m ASI Shows Floor Plans Book Hotel Distributors Suppliers ASI Show Events -
V| .
& gt M‘ i
: - Interested in Attending?
Pl u; Find out how to get started

Interested in Exhibiting?
Find out how lo get started

Trouble Registering?

We will contact you immediately,

e
’

)

!
l

g Interested in becoming
ﬁ an AS| member?
Chick here fo leam more.

AS| SHOW CHICAGO ASI SHOW ORLANDO ASI SHOW DALLAS
EDUCATION: JULY 11 L01 EDUCATION: JANUARY 2, 2018 EDUCATION JANUARY 24, 2018
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20 1 6 AS I S h ows gisslt:i)k:?tr(‘)(::: 5,925

Exhibitors: 709
Booths: 1,138

-
g;z 2o 3 ASI Dallas y.-,-n.ﬁ;
e Distributors: 3,148 =
144 ¥ Exhibitors: 466 |

Booths: 675

ASI Chicago
Distributors: 4,268
Exhibitors: 631
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KEEP
CALM

AND

ASK
QUESTIONS
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Thank you!
tim.andrews@asicentral.com
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