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A SYSTEM STILL TAKING SHAPE
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A SYSTEM IN MOTION
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REGULATION: A POWERFUL SOURCE, BUT A COMPLEX ONE

STRONG DIRECTION / " @ @ %
° A comprehensive EU framework is setting 1 )
a clear direction towards circularity BATTERIES WASTE ECODESIGN CRITICAL RAW
MATERIALS
MULTIPLE VERSIONS OF THE SYSTEM 00, % @
Differences between European ambition and
national implementation create fragmentation TIMELINES INTERPRETATION ENFORCEMENT
UNTINTENDED COMPLEXITY o (€ ESE’
e Implementation left to Member State and market actors i AuZ
can lead to unintended consequences OPERATIONS COST SHIFTS HARD TO SCALE
_ /_\r Regulations 7 .. Decisions on design, Anticipate, adapt
sometimes are a | sourcing and Q and absorb to
CHALLENGE FOR OEMs L}i overlapping and not ﬁl partnerships are drive circularity

always harmonised always long-term forward



FROM REGULATION TO IMPLEMENTATION

EXTENDED PRODUCER RESPONSIBILITY - a legal framework for producers to organize their responsibility

€ DIFFERENT GEOGRAPHIES,
DIFFERENT APPROACHES

€ wmaturiTY
IS VARYING

SOCIAL RESPONSIBILITY
FOR ORPHAN BATTERIES

PRO PAYMENT

MODELS DIFFER \ e MARKET DYNAMICS

\ IS CHANGING



ACCOUNTABILITY WITHOUT FULL CONTROL

CYCLE OF ACCOUNTABILITY
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NISSAN GREEN PROGRAM 2030 OVERVIEW

Ensure our living society is sustainable and in harmony with nature

AIMS Climate Resource Air Quality
create positive “=Change Dependency & Water
environmental 4

impact across 3
strategic pillars

Responsible sourcing and traceability



NISSAN GREEN PROGRAM 2030 OVERVIEW

- Resource dependency

Using finite resources efficiently & sustainably
to maximize value and reduce pressure on the environment

BY 2030 y BY 20560——
ACHIEVE
9 100% Z
40% 0 ero
Increase in the Equipped rate of New
sustainable material energy management material
ratio in major functions to EVs in use

9 markets major markets
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UNLOCKING BATTERY VALUE -
THREE LOOPS, ONE AMBITION I
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At Nissan, we see batteries not just as a product
but as the backbone of our circular economy ambition.
We are building this around three interconnected loops.

o BATTERY LOOP

Extending life through
second-life applications
e . and energy services,

B e as well as remanufacturing.

SECOMMLIS g | Maximizing value over time n
APPLICATIONS k7 ~ B ; ‘ - > =
Lol | not just at the point of sale. v=

REMANUFACTURING

BATTERY PACK

DISMANTLING MATERIAL
RECOVERY
" @) coMPONENT LOOP € MaTERIAL LOOP
y Dismantling and reuse Recovering critical !
COMPONENT of battery components. materials through recycling
RECOVERY Recovering and redeploying and reintroducing them MATERIAL
parts reduces costs, improves into new batteries or other PROCESSING
serviceability, and ensures applications.
long-term svailellity THREE LOOPS,
. of spare parts. ONE AMBITION. Supperting clossd-leop
T systems and increasing
REDEPLOYMENT Making electrification more e e - recycled content CLOSED LOOP
affordable and sustainable. MAXIMIZING VALUE. NEW BATTERIES
REDUCING IMPACT. & APPLICATIONS
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CONTINUOUS BALANCING ACT

global strategy
& value chain

’ \l

M

local regulations
& realities

long-term
circularity goals

short-term
cost pressures




FROM COMPLEXITY TO COHERENCE

STABILITY
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